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01.

Contextualizando el
Turismo en Brasil
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El turismo es responsable de casi

de empleos y
representa el de
Brasil, en 2023.
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Organizacion del turismo en Brasil

EMBRATUR
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GOBIERNO

ESTATAL

GOBIERNO
MUNICIPAL

Responsable de
formular politicas
publicas y promover el
turismo a nivel federal.

-

Responsable de
promover el turismo
brasilefio en el
extranjero.

—~

~

Responsable de
promover el turismo
a nivel estatal

—~

Responsables de la
infraestructura turistica
local, la promocién de
atractivos y eventos,

asi como de la
recepcion de
visitantes.

— ~
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A pesar del éxito del plan, hay algunos
puntos en téerminos de marketing que

pueden mejorarse en las regiones.




02.
Co-branding
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¢, Qué es el Co-branding?
Una alianza de marcas en la cual se unen para ofrecer un producto, siendo ambas marcas
identificadas simultaneamente en la oferta (HELMIG, HUBER y LEEFLANG, 2008).
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El Co-branding en la préactica

3 INSTITUCION UNIVERSITARIA COLEGIO MAYOR DE ANTIOQUIA

Instagram

/) lorem_ipsum

BALNEARIO RINCAO

Y e
REGIAO TURISTICA

iihabeln §

Qv
likes 35,000

#instagram, best, day

WWW.COLMAYOR.EDU.CO

VIGILADA ror el Ministerio de Educacién Nacional

T



FaCtO res d e éX | to p ara e| CO _b ran d | n g é INSTITUCION UNIVERSITARIA COLEGIO MAYOR DE ANTIOQUIA

Success Factors for A co-branded productis Source Relative
Direct Effects more successful if ... importance

Characteristics of constituent brands/products

Awareness brand awareness of the Levin et al. (1996) Medium
constituent brands is high. Fang and Mishra (2002)
Voss and Tansuhaj (1999)
Vaidyanathan and Aggarwal (2000)
Desai and Keller (2002)

Quality the perceived quality of Rao et al. (1999) High
the constituent brands is McCarthy and Norris (1999)
high. Park et al. (1996)

Simonin and Ruth (1998)
Janiszewski and van Osselaer
(2000)

van Osselaer and Janiszewski
(2001)

Baumgarth (2003)

Lafferty et al. (2004)

Huber (2005)

Brand equity the brand equity of the Washburn (1999) High
constituent brands is high. Washburn et al. (2000; 2004)

Fonte: Helmig, Huber e Leeflang, 2008
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Factores de éxito para el Co-branding

Success Factors for A co-branded productis Source Relative
Direct Effects more successful if ... importance

Characteristics of constituent brands/products

Awareness brand awareness of the Levin et al. (1996) Medium
constituent brands is high. Fang and Mishra (2002)
Voss and Tansuhaj (1999)
Vaidyanathan and Aggarwal (2000)
Desai and Keller (2002)

Quality the perceived quality of Rao et al. (1999) High
the constituent brands is McCarthy and Norris (1999)
high. Park et al. (1996)

Simonin and Ruth (1998)
Janiszewski and van Osselaer
(2000)

van Osselaer and Janiszewski
(2001)

Baumgarth (2003)

Lafferty et al. (2004)

Huber (2005)

Brand equity the brand equity of the Washburn (1999) High
constituent brands is high. Washburn et al. (2000; 2004)

Fonte: Helmig, Huber e Leef-lang, 2008
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El punto que aun necesita mejorarse, es el
mayor conocimiento y desarrollo del valor

de la marca de las Regiones Turisticas.
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El modelo tedrico

dy; =0,9092 (0,001)
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El modelo tedrico
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Muchas gracias

Contacto | pedro.scrivano@usp.br
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